




























































Ascot Bedding and Furniture embraced 
the challenge of thinking along linear and 
lustrous lines when it came to establishing 
an exhibit concept for Decorex 2009.

Focusing on the “new fusion” theme 
depicting the exotic yet homely, old world 
entangled within a new world genre, the 
retailer set out to deliver a picture-perfect 
setting.

“Appreciating the target market that 
frequents Decorex, we wanted to create 
an experiential stand that captivated 
all the elements of the fushion theme,” 
explains Ascot Bedding and Furniture CEO 
Leopold Dussing.

Considering the concept of a room with 
a view, the Ascot team created a picture 
frame showcasing the latest mattress and 
furniture for a bedroom that served as the 

focal point in marketing and promoting 
the brand. Attention to detail was key, as 
each facet required in making up the eye-
catching stand was thoroughly researched 
to communicate a message to Decorex 
visitors.

Although the expo only ran over a four-
day period, the interest and popularity 
of the stand was well received by visitors 
and exhibitors. In line with the theme of 
the Ascot stand, each client was handed 
an Ascot presentation DVD that clearly 
outlined the company’s services and 
product offerings.

While the economic situation in South 
Africa dictates that customers hold tightly 
on to their purse strings, Ascot Bedding 
and Furniture has maintained a consistent 
and steady growth in revenue, says 

Dussing. “Our recipe is to focus on service 
deliverables, which often leads to repeat 
business. We also align our company to 
opportunities such as Decorex where we 
know our product offering will meet our 
target market’s needs.” 

New sales director at Creative 
Housewares

In recognition of his consistent hard work 
over the years Creative Housewares has 
appointed Aidan de Vos sales director of 
the company.

De Vos joined the small appliances 
manufacturer, supplier and distributor in 
February 2005, when its stable consisted 

of little more than one brand and 35 
products. Today this number has grown to 
seven brands and just under 200 products. 
“De Vos’s relentless drive has been a 
significant contributor to this success,” says 
CEO Justin Fenn.

De Vos modestly emphasises that 
his achievements are the result of 
teamwork and successful relationships 
with Creative Housewares’ customer base. 
His persistence, which he describes as 
“doggedness, like a little bull terrier that 
grabs at your ankle and never lets go”, has 
certainly sniffed out growth opportunities 
for the company, resulting in exponential 
growth year on year.

De Vos’s professional career began in 
the hardware retail industry, from where 
he moved on to wholesale within the 
power tool sector. After eight years he felt 
it was time for a change and joined Crea-
tive Housewares as regional sales manager 
for Gauteng and surrounding areas.

De Vos believes there are three pillars 
to ensuring future growth within Creative 
Housewares: “Surrounding ourselves with 
dynamic out-the-box thinkers, striving 
to do things differently in the market, 
and maintaining the group’s energetic 
approach to product, category and brand 
expansion programs. This will ensure 
that Creative Housewares continues to 

provide stylish yet affordable lifestyle 
enhancing products that add value to 
consumers’ lives.

“My hope is for Creative Housewares 
to excel at a growth rate that exceeds our 
current plan,” he continues. “I would like 
to see the staff grow with the company – 
and have fun while doing so – and I want 
to ensure that we, at any given time, have 
a staff complement with the necessary 
skills and tools in place to continue with 
the expansion programme should any one 
of our team move on.” 

LG appoints new CE director

LG Electronics 
has welcomed 
Ryan Hooker to 
the company 
as its consumer 
electronics 
director.

Hooker was 
previously 
with PepsiCo 
International, 
where he 
worked for 
14 years. He brings with him a wealth 
of experience gained particularly from 
the beverage industry with portfolios 
that included sales, marketing and 
special projects. 

People on the move

Ascot Bedding and Furniture�s stand at 
Decorex 2009.

focal point in marketing and promoting 

Ascot Bedding and Furniture adds 
freshness to fusion at Decorex

Ryan Hooker – 
LG�s new consumer 
electronics director.

Aidan de Vos – new sales director at 
Creative Housewares.
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Life in the home is changing. The distinc-
tions between kitchen and living room 
and bathroom and bedroom are becom-
ing increasingly fluid. Factors such as light-
ing, textiles and accessories are becoming 
more significant in the new furnishing 
worlds. As a furnishings trade fair, imm co-
logne 2010 will impressively present these 

trend themes from 19-24 
January and all indications 
are pointing to a success-
ful trade fair.

Registration is looking 
good despite the difficult 

situation in the industry. “We are 
currently assuming that we will again 
have around 1000 exhibitors from over 45 
countries,“ says Koelnmesse CEO Gerald 
Böse. “Germany needs a strong leading 
trade fair and that is imm Cologne, which 
in the coming years is set to be Europe’s 
most cutting-edge furnishings and 
interior design trade fair. By fulfilling all 
market-oriented criteria, it offers optimum 
prerequisites for business and networking 
on an international scale.“

Visitors will find a completely new 
accentuation of the design theme in Pure 
Village in hall 3.2. Here the trade fair is 
creating a stage where exclusive design 
objects and creative interior design 

concepts will be presented with equal 
impact. In hall 3.2 the highlights from the 
trade ranges, including lamps and textiles, 
will come together in the direct vicinity 
of the furniture in the Pure segment (hall 
11) and the ideas of the Forum d3 Design 
Talents (hall 3.1).

Hall 9 has grown continuously in recent 
years with the “sleep” area. Important new 
exhibitors have been gained in mattress 
manufacturers Houben, Bico and Swissflex. 
A central component of the hall is again 
the presentation of the Trade Association 
of the Mattress Industry, which will declare 
the “Year of Good Sleep” at imm cologne.

In halls 5, 6 and 10 imm Cologne will 
show the entire range of upholstered 
furniture in comfort. For the first time, the 
entire Steinhoff group will be presented at 
the event. Particularly in the consumer-ori-
ented area of the trade fair, visitors will see 
new marketing concepts that will give the 
right impetus even at the point of sale. 

As a TV show, Grand Designs brings 
stylish yet accessible home renovation 
and design solutions to viewers around 
the world.  A massive international 
hit, millions of enthusiasts tune in to 
watch some of the most impressive and 
ambitious household projects come 
to life.  Now the magic of this series is 
coming to Johannesburg – Grand Designs 
Live is an exhilarating exhibition that 
covers it all. Built on the success of the 
multi-award winning UK consumer event, 
Grand Designs Live takes place at the 
Coca-Cola Dome from 21-23 May 2010. 
The event promises to give South Africans 
the opportunity to be inspired, amazed 
and intrigued by the vast number of ways 
to turn a house into a home.

“Grand Designs is not only a long-
running TV programme, it’s become a 
formidable international brand recognised 
by people all over the globe,” explains 
Grand Designs Live exhibition director 
Ben Gannon.  “This initiative will make the 
exhibition something truly special and 
will spark some great ideas for visitors 
to create unique improvements in their 
own homes.”

Featuring hundreds of South Africa’s 

leading companies, a comprehensive 
seminar programme, advice clinics 
hosted by leading industry organisations 
and fantastic features, Grand Designs 
Live will be so much more than a décor 
and design exhibition; it will set a new 
standard for innovation and inspiration.  
A comprehensive guide through the 
ins-and-outs of household improvement, 
Grand Designs Live will have a host of 
different shows under one roof, with six 
dedicated areas showcasing the best in 
interiors, technology, build/DIY, kitchens, 

bathrooms and gardens.
“Exhibition space is only available to 

participants with exceptional products or 
who are established leaders in the fields 
being exhibited,” Gannon continues. “This 
is to ensure that a superior experience is 
enjoyed by both exhibitors and visitors to 
the event.”

“Grand Designs Live is going to 
be something totally fresh,” promises 
Gannon.  “Expect a whole range of new 
opportunities, designs, innovations and 
concepts.  And expect it to be the best.” 

Grand Designs Live has made an indelible mark on the hundreds of thousands of people who 
visited the show in London and Birmingham.  Now it�s Johannesburg�s turn.

As a TV show, Grand Designs brings 

Grand Designs Live coming to SA

trend themes from 19-24 trend themes from 19-24 concepts will be presented with equal 

imm Cologne – Germany’s top 
international furniture platform

As the 
first event on 

the global trade fair 
calendar, imm Cologne 

offers the best prerequisites for introducing 
new products to an international audience.
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Value for money must 
be the mantra
It’s been a long, hard, bitter grind these last months. The recession, which 
we were once assured by the local ‘experts’ would be ‘shallow’ and not too 
destructive, has proven almost intractable. Unemployment figures continue 
to rise and despite the slashing of interest rates over successive monetary 
policy meetings, consumers have stubbornly refused to bite. Once bitten 
and all that ….

So retailers have had to endure some of the toughest economic 
conditions for many, many years. Even such industry stalwarts as Furnex, 
one of the top buying groups, has been a sad casualty. Recessions however, 
and this one is no exception, offers opportunities to those who are simply 
more cost efficient and marketing orientated.

Value for money – that is, and has been, the name of the game. And 
those retailers which have demonstrated awareness of this fundamental 
requisite, have stood out over the competition. In general consumers want 
to buy the best they can afford. However, as the belt tightening process has 
increased in tempo, so consumers have been forced to look for products 
which although not the most desirable brand, yet which offers genuine 
quality at a competitive price. And backed up by the best service possible.

Aspirational products have been put on the back burner – temporarily 
we would hope – and those retailers who have understood this trend, and 
acted on it, have been the most successful. Nevertheless, the nature of the 
beast remains market share, and South African retailers have been obsessed 
with this forever. Today this cannot be pursued at all costs. Not if a retailer 
wishes to remain viable.

Durable goods sales have declined substantially, so now is the time for 
focused marketing and value for money. Deals with stressed suppliers can 
be made for the benefit of the consumer, the retailer and the supplier. It can 
and should be done.

Nevertheless, there are comforting signs that the rate of decline is 
slowing quite rapidly. Salaries have been increased by between 8 and 10%, 
lower inflation and interest rate cuts augur well for Christmas. Looking 
globally there is every reason to feel we are slowly, very slowly pulling out 
of the recession. Our economy is tied in with consumer spend, so Christmas 
is a good time for retailers and suppliers to combine to offer deals which 
consumers find impossible to refuse.

Ian Hughes

Publisher's Comment

| Home Goods Retailer – September 200932

0909 HGR.indd   32 2009/09/23   3:06 PM



Telephone: (012) 333-3162/3/4, Fax: (012) 333-6453, 32 Eland Str, Koedoespoort, Pretoria, 0186

Park Avenue BRS

Park Avenue Plasma Unit

0909 HGR.indd   33 2009/09/23   3:07 PM




